
Professional Social Media:
LinkedIn & Instagram
A professional online presence is essential for networking, showcasing your skills, and uncovering new opportunities. LinkedIn serves as a platform

for professional networking, job searching, and demonstrating your expertise, while Instagram offers additional avenues for personal branding and

creative expression. By leveraging both platforms thoughtfully, you can build a well-rounded online presence that highlights your unique skills and

personality, expands your network, and enhances your career development.

LinkedIn Best Practices
Professional Photo: Select a high-quality, professional photo of yourself that represents your personal brand.

Compelling Headline: Craft a headline that includes your current role, industry, and key skills (e.g., " Production Assistant | Skilled in Set

Management and Coordination”)

Concise Summary: Write a summary that highlights your skills, experiences, and career goals.

Complete Your Profile: Take the time to fill out all sections of your profile. A complete profile helps others understand who you are, what

you’re passionate about, and your career goals, leading to meaningful connections.

Profile Tailoring

Networking
Connect: Build your network by connecting with classmates, professors, and industry professionals.

Personalize Requests: When sending connection requests, include a brief message explaining your

interest in connecting.

Content Sharing
Relevant Articles: Post articles, insights, and projects that connect to your field. Share your thoughts

to show your expertise.

Engagement: Join the conversation by commenting on and sharing posts from others. This helps you

build relationships and increase your visibility.

Recommendations & Endorsements
Request Recommendations: Ask former colleagues, supervisors, or professors to write

recommendations that highlight your strengths.

Endorse Others: Support your connections by endorsing their skills. This can encourage them to

return the favor.

Instagram Best Practices
Professional Username: Choose a username that reflects your name or professional brand.

High-Quality Profile Picture: Use a high-quality, professional photo that represents your personal brand. 

Clear Bio: Write a bio that states your professional interests, skills, and perhaps a touch of personality (e.g., “💬 Social Media Strategist |

Building brands and engaging communities”)

Profile Setup

Content Creation
High-Quality Media: Share visually appealing images and videos related to your work or creative

projects.

Behind-the-Scenes: Use Stories to showcase your process, projects, or day-to-day activities in your

field.

Engagement
Follow Industry Leaders: Connect with influencers and professionals in your field to stay updated

and inspired.

Use Hashtags: Incorporate relevant hashtags to reach a wider audience (e.g.,  #CreativeCommunity,

#SoundDesign, #InfluencerMarketing).

Consistency
Regular Posting: Aim to post consistently to keep your audience engaged.

Cohesive Aesthetic: Maintain a consistent theme or style in your posts to reflect your professional

brand.




